NIELSEN

Company Overview

The Nielsen Company is an information, data, and market measurement
firm that provides its clients with valuable insights into consumer
behavior and marketing information by collecting data that measures
what consumers watch and what they buy.

Case Study

Autumn Martin, User Experience Architect




Defining the Problem

Product metrics indicated low adoption of the reporting system. Analysis suggested the experience
lacked a clear entry point for launching reports, accessing data, and sharing results downstream.
Additionally, the current interface relied heavily on color alone to differentiate report types, providing
insufficient context for users to quickly understand available reporting options.
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Business Goals + User Needs Alighnment




Business Goals + User Needs Alighnment

Business Goals: User Goals: Who
» Increase customer adoptions - Easy access to data -+ Brand Managers
- Increase Business revenue + Custom reporting . Data Analysts
» Increase overall brand - Tools that increase overall » Client Service at Nielsen
awareness. brand awareness. - Research Analysts
+ Increase share in market. - Tools that increase share in . Category manager

market. - Space managers



Constraint / Limitations:

.« Short Time lines

- High expectations on MVPS

» Changing component
libraries

- Limited access to users

- New code base initiative

- New MFE initiates



User Stories

As a Brand Manager, I want to
compare sales several brands that
are new to the market in one
demographic

As a Space Manager, I want to
improve market placements on
the shelves

As a category Manager, I want to
invite my colleagues to my reports

As a Business Analyst, how did my
sales promotions did last fall
compare to this season



Updated Design
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Top Attributes Driving Consumption

Occupation of

Cducation of
Mead of Mouseho'd Mead of Mousehold

Specia Lifestyde

Top Head of Household Race & Ethnicity Top Age Group: Head of Household

25-64
26.1%

Leading Household Income Group Prevailing Spectra Lifestyle Group

$50,000 - $74,000 Downscale Countrysides
16.4% 20.3%
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Updates Include:

@ New Navigation - Better
organization

Categories - Easier
ldentification

@ Disclosure lcon- better
user focus

@ Color Branding
identification

@ Tile redesign

Action Menu -
Share/download

Filter, Sort, Favorite and
List & Tile providing user
access
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Source: Google Analytics, 11/03/2019 - 01/18/2019
Note: includes Nielsen users (unable to split out currently)
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81 / Review

The Nielsen Company is an information, data, and market measurement
firm, that provides its clients with valuable insights into consumer
behavior and marketing information by collecting data that measures
what consumers watch and what they buy.

Nielsen provides a number of number applications to collect data.

Problem:

L]

Users need to access applications launch in one location
Some applications are dated

Most are not consistent with each other

Users can't tell which reports to use for their needs
User have difficulty creating reports

Users want an area that is for their own reports

Users want to be able to share reports

User want to access and build custom data
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Business Goals:

- Increase customer adoptions

« Increase Business revenue

- Increase overall brand awareness.
- Increase share in market.

User Goals:

- Easy access to data

« Custom reporting

- Tools that their Increase overall brand awareness.
- Tools that Increase share in market.

Who:

- Brand Managers

- Data Analysts

. Client Service at Nielsen
- Research Analysts

.- Category manager

- Space managers

Constraint / Limitations:

- Short Time lines

- High expectations on MVPS

- Changing component libraries
- Limited access to users

- New code base initiative

- New MFE initiates

Use Stories

- As a Brand Manager, | want to compare sales several brands that
are new to the market in one demographic

- As a Space Manager, | want to improve market placements on the
shelves

- As a Business Analyst, how did my sales promotions did last fall
compare to this season,

- As a category Manager, | want to invite my colleagues to my reports

Success Metrics

- Higher level of understanding
. Significant number of new users
- 0.5 % bounce rate
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VIDEO WALKTHROUGH

Dashboard Design Overview

Custom Data Prompt Design




